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SAGLIK ILETISIMINDE SOSYAL MEDYANIN ONEMI

Saglik, insan icin en dnemli hayati olgulardan biridir. Saglk séz konusu oldugunda insanin istekleri, arzulari,
ihtiyaglart hi¢ kuskusuz 6n sirayr alir. Degisen dinyanin dinamiklerine bakacak olursak, artik dijitallesen dinya, ya-
samimizdaki pek ¢ok aliskanligimizin degisimine ve dénUsimine sahitlik ediyor. Eskiden insanlar icin hasta oldu-
gunda iyilesmek yeterli iken, bugin koruyucu tip ¢alismalari sayesinde insanlar hasta olmadan dnce, sadliklarini
nasil koruyacaklarini ve daha saglikli birey olmak icin neler yapmalari gerektigini konusuyorlar ve &nemsiyorlar.
Saglik iletisimi, hasta olmadan énce sadlidr konusurken, hastalandiktan sonra da insanlar nasil iyilesecek onun

Uzerine kuruluyor.

Dinya Saglk OrgiUty 1948 yilinda, sagdhd “Saglk, sadece hasta ve
sakat olmama durumu degil, ayni zamanda bedensel, ruhsal ve
sosyal olarak tamamen rahat, iyilik icerisinde olma halidir” olarak
tanimliyor. O vyillar icin bu tanm yeterli gérilmekte iken, ginimizde
bu saglik tanimi eksik kaliyor. insanin icinde bulundugu cevrenin de
saglikh olmasi ve kendi saghdgini koruyabilmesi icin, saglk konusunda
ulasabilecedi bilgilere de kolay ulasabiliyor olmasi gerekiyor. iste bu
noktada ginimiz dinyasinda, eski medyanin yerini hizla yeni med-
ya aliyor.

Yeni medya dedigimizde aklmiza sosyal medyaq, dijital televizyonlar,
bilgisayar oyunlari, internetf, akili telefonlar gibi dijital teknolojilerin
icinde bulundugu medya gelmektedir. Bu mecralarda yer alan ho-
berler, videolar, paylasimlar, fotograflar ve yasam &ykulerinin hepsi,
insanlarin hayatinda farkindalk ve davranis degisikligine yol acabili-
yor. Sosyal medya bugin ¢i§ gibi biyUyerek, “ben asla yer amam”
diyen pek ¢ok kisiyi ve kurumu da icine almaya baglad..

Ulkemizde saglik alani, pek ¢ok acidan kisitlayici kosullar icermektedir.
Ornegin ciddi olarak reklam yasadi olan ve yillarca pek cok kisi ve
kurulusa bu neden ile ceza uygulanan saglk sektdry, bugin sosyal
medya da ve dijital platformlarda ¢ok farkli amaclarla kullanimak-
tadr. Farkllasmak icin, ortamlarin gérinUsine, kokusuna, personelin
kiyafetlering, kurumsal kimliklerine kadar &nem verilen bir dinyada,
kurumlarin sosyal medya stratejilerinin konusulup, uygulanmasi kadar
dogal bir durum yoktur. Ancak tUm bu stratejilerin olusturulmasinda,
uyulmasi gereken kural ve prensiplerin de bilinmesi uygun olacakfr.
Guvenilir ve nitelikli bilgiye ulasmak tom halkin hakkidir. Givenilir ve
saglikh bilgiyi paylasabimek ise, tUm uzmanlarin hakkidir. Sosyal med-
yada tUm mecralarda bu bilgiyi paylasmak ve halkin bilgilenmesini
saglamak amaciyla paylasimlara bir dizey belirlenmesi ve etk ku-
rallarin olusturuimasi, bu karmasikliga bir son verecektir. GinUmuizde
bilgi kirlligine misaade etmeden, halkin dogdru kaynaklardan kendi
saghd ile ilgili dodru bilgiye ulasabilmesi ve uygulayabilmesi ¢ok
6nemli bir hale gelmistir. Kisaca saglik ile ilgili olarak bilgilerin olug-
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turulup, bir araya getirilip halk ile paylasimasi olarak tanimlayabile-
cegimiz saglk okuryazarlid, gelistirimesi gereken bir olgudur. Sosyal
medya, bu agidan da ¢ok bUyitk énem arz etmektedir. Bilginin hizla
yayilip bUyutk kitlelere ¢ok kisa sUrede ulasabildigi dijital bir dinyada,
saglk gibi énemli bir alanda yanlis bir bilginin katlanarak ¢cok fazla
kisiye de ulasabilme olasilig, isin ucunun nerelere gidebilecegini bize
gostermektedir.

Sosyal medya, paylagilan tibbi bilgiler kadar, hastalarin yorumlari,
hastalarin kendi yasadiklari tecribeler, tedaviden elde ettikleri fayda-
lar, kullandiklari ilaglar, tedavi yontemleri, tedavi sirasinda yasadiklari
zorluklar, tedavi Ucretleri, tedaviyi yapan hekim ve saglik kurumlari
hakkindaki yorumlari ve sayabilecedimizin cok daha fazlasini iceren
paylasimlar gibi, pek ¢ok bilgiyi icermekfedir.

insan ne kadar kendine has bir varlksa, saglk da bir o kadar kisiye
has &zel hassasiyetler icerebilir. Paylagilan bilgiler kisiye ve durumuna
ait ise, bir baskasi icin bu bilginin kullanimasi, ¢ok ciddi hatalara ve
yanls anlasimalara sebep olabilir. Bu durum soguk alginiginda ici-
lebilecek bir ¢caydan, zayiflama caying, detoks Onerilerinden, kanser
tedavisine, kanser tedavisinden, &zel bitki caylarina kadar degisen
bir spekfrumda paylasimlara kadar varabili. Bazen bir kisi icin fay-
dall olan bir tedavi, baskasi i¢in ¢ok ciddi zararlara sebep olabilir.
Bilginin dogrulugunu arastirmak, kanita dayali verilerle paylasimlarda
bulunmanin yani sirg, bilginin “kimin i¢in ve hangi sartlarda dogru
olacagina karar verme” nokfasi kime aittir ve bu stre¢ dijital din-
yada nasil kontrol edilebilir? Bu sorularin mutlaka netlesmesi gerekir.
Dinyada sadlik konusunda sosyal medya kullanminin hemen hemen
tUm Ulkeler icin benzer durumlar icerdigi gorulecektir. “Sosyal medya
kullanimi ¢i§ gibi bUyUmekte ve bilgi kirliligi her alanda oldugu gibi
saglk alaninda da varldini strdirmektedir. Sagdlik turizmine &nem
veren Turkiye icin, sosyal medyanin guci fartisimaz bir hale gelmistir.
Paylasimlarin farkli dillerde de yapimasi, standartlarin belirlenmesi,
Turkiyenin bu alandaki giicint arttiracaktir.



Health/Article

THE IMPORTANCE OF SOCIAL MEDIA IN HEALTHCARE COMMUNICATION

Health is one of the most vital phenomena for humankind. When it comes to health, an individual’s wishes,
desires and needs undoubtedly come first. If we take a look atf the ever-changing dynamics of the digitallized
world, we can realize that this new world is bearing wifness fo the change and transformation of many of our
habits. In the past, it was enough for a patient fo heal when got sick. Today, thanks to preventive medicine,
people care about discussing the ways of preserving their health, as well as the necessary actions that need to
be taken in order to be more healthy individuals. While health communication discusses health before sickness,
it also concerns itself with the ways of recovery affer people get sick and become patients.

World Health Organization defined health in 1948 with the following
statement: “Health is a state of complete physical, mental and social
well-being and not merely the absence of disease or infirmity.” Alt-
hough this definition sufficed during that time, it remains incomplete
in today’s standards. It is essential that people have easy access to
health-related information in order to preserve their own health, in
addition to keeping their environment healthy. In today’s world, new
media is rapidly replacing old media. The definition of new media
includes digital media technologies such as social medio, digital te-
levision, computer games, internet and smartphones. All of the news,
videos, shares, photos and life stories can raise awareness and in-
duce behavioral change in people’s lives. Today, social media enjoys
a snowballing growth, and it began to embrace even the naysayers
who strictly said “Never!” in the past.

The health sector in our country includes many restrictive conditions
regarding new media. For example, there is a very strict ban of
advertising in health sector which has caused innumerous amounts
of health care providers to suffer from pendalties and fines. Today
however, social media and other digital platforms are used for many
different purposes. In a world where the appearance and smell of
environments, staff uniforms and corporate identities are considered
thoroughly in order to stand ouf, it is only natural that corporations
discuss and employ social media strategies. However, when forming
all these strategies, it is beneficial fo know the necessary rules and
principles. It is the general public’s right to access credible and quali-
fied information. It is the health care specidlist’s right fo share credib-
le and qualified information, as well. For the purpose of sharing this
kind of informatfion and educating the general public, establishing
a certain standard of ethical rules will resolve the complications
concerning this topic. It has become of utmost importance that the
general public has access to accurate information regarding their
own health from credible sources, in addition to using this informati-
on for the sake of their own health. Defined as the aggregation and
sharing of health-related information with the general public, Health

Literacy is a topic which calls for development. Social media have
a significant importance in this respect. In a digital world where the
speed of information is close to the speed of light, the probability of
false information spreading to huge amounts of people in a multip-
licative manner, clearly shows where this situation can lead fo, if left
unchecked. Social media includes too many different kinds of infor-
mation to be mentioned here fully, such as comments of patients,
patient stories, benefits from their treatment, medications they use,
treatment methods, hardships that they have encountered during
treatment, tfreatment fees, comments about the performing physician
and health corporations. Health can have unique sensibilities just
like each individual who has his own uniqueness. If the shared infor-
mation belong to an individual or their condition, the usage of this
information for someone else can cause serious mistakes in addition
to misunderstandings. This situation concerning health related posts
can vary in a broad spectrum, from the type of tea which can be
consumed for common cold fo detox recommendations, from can-
cer treatments to special types of herbal tea.

Sometimes, a treatment which can be beneficial for someone may
cause serious issues for someone else. In addition to researching the
credibility of the provided information and sharing posts that include
scientifically proven data, the questions of decision-making regar-
ding the credibility of information that establishes which information
is accurate for who and under what circumstances, must certainly
be clarified. When considered, it can be observed that social media
usage regarding health care includes similar situations for almost all
the countries around the world.

Social media consumption becomes bigger like a snowball every
day, and the info pollution exists in health care as much as other
fields. The power of social media became indisputable for Turkey,
which gives importance to health tourism. Posting multiingual con-
tent and establishing the standards for such confent will empower
Turkey in this field.
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